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Course Marketing 

Subject English I 

Academic year 2023-24 Curricular year 1st 
Study 
period 

1st semester 

Type of subject Elective 
Student workload 
(H) 

Total: 140 Contact: 60 ECTS 5 

Professor(s) Prof. Doutor Samuel Walter Best 

☒ Area/Group 

Coordinator 

☐ Head of Department 

(select) Prof. Doutor Samuel Walter Best 

 

PLANNED SUBJECT DESCRIPTION 

1. LEARNING OBJECTIVES 

This curricular unit is designed to deepen the communicative skills previously 
developed in terms of writing and orality, namely: 

Understand oral and written communications of different length and 
complexity and in different registers; 
Understand information, distinguishing facts from opinions; 
Express yourself in writing and orally, using correct grammatical structures and 
logical reasoning and synthesis; 
Participate orally in situations of increasing unpredictability; 
Extend lexical knowledge regarding the areas of the course in question; 
Communicate in writing and orally, through regular work executed on time on 
topics related to the company and trade in the international market; 
Develop intercultural skills, oral and written, in terms of thinking and attitudes 
and linguistic comprehension and production, deepening the functional 
knowledge of the English language through full participation in oral and written 
activities. 

2. PROGRAMME 

Topics in a business context: 
 
Meetings and presentations; 
Letters, memos, email; 
Business affairs; 
Marketing: case studies. 
 
Grammar review: 
 
Collocations; 
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Constructing questions; 
Verbs followed by the infinitive and -ing; 
Use of present simple; 
Expression of the future with “will” and “going to”; 
Use of comparatives and superlatives; 
Use of “present perfect” vs. “simple past”; 
Use of “present perfect continuous”. 

3. COHERENCE BETWEEN PROGRAMME AND OBJECTIVES 

The contents of the curricular unit are intended to enable the student to reach an 
A2/ B1 level in the four communication skills in a foreign language, according to the 
recommendations of the Common European Framework of Reference for Languages 
(CEFRL), providing the lexical units and the communicative functions suitable for 
communication in English for business purposes. 

In order to develop his/her activity in international business marketing in constant 
contact with the English language, the student will acquire specific and general 
lexical, linguistic and cultural skills and knowledge, thereby focusing on the 
consolidation of intercultural, grammatical and lexical aspects of language, general 
and specific, developing relational, instrumental and intercultural skills. 

4. MAIN BIBLIOGRAPHY 

Required bibliography 

Jones, Leo and Richard Alexander (2011). New International Business English. 
Cambridge: Cambridge University Press. 
 
Lloyd, Angela, Sharon Rieck and Gisela Schwarz (2009). A New Start: 
Professional. Berlin: Cornelsen Ridge. 
 
A good English-Portuguese and Portuguese-English dictionary (e.g. Collins, 
Michaelis). 
 
Relevant Internet sites. 
 
One of the following grammar books depending on the student's level (CEFR). 
 
For A1-A2 (beginner): 
Swan, Michael and Catherine Walter (2009). The Good Grammar Book. Oxford: 
Oxford University Press. 



 

SUBJECT DESCRIPTION 
 

MODELO 

PED.013.03 

 

Pág. 3 de 5 

Campos, Luísa, Walter Best and Paula Neves (2020). Gramática do Inglês para 
A1-A2 com exemplos traduzidos em português. Guarda: IPG. 
 
For B1+ (Intermediate):  
Swan, Michael and Catherine Walter (2001). How English Works. Oxford: 
Oxford University Press. 
 
Recommended bibliography 
 
Bolen, Jackie (2020). Business English Vocabulary Builder: Idioms, Phrases and 
Expressions.  jb.business.online@gmail.com 
 
Brieger, Nick and Simon Sweeney (1994). The Language of Business English. 
Hemel Hempstead: Prentice Hall. 
 
Mascull, Buill (2002). Business Vocabulary in Use. Cambridge: Cambridge 
University Press. 
 
Rogers, John (2001). Market Leader: Practice file. Harlow: Pearson Education 
Limited. 
 
Trompenaars, Fons and Peter Wooliams (2003). Business across Cultures. West 
Sussex: Capstone. 
 
Tullis, Graham and Tonya Trappe (2004). New Insights into Business. 
Vydavateľstvo: Longman. 

5. TEACHING METHODOLOGIES (INCLUDING EVALUATION) 

The assessment can be i. a) continuous or i. b) periodic (for student workers) 
and/or ii. by the final exam and/or by recourse exam. 
 
i. a) – Continuous assessment, for students who attend classes weekly (in 
person and/or online, with the amount of time present, in the case of online 
classes, calculated by the reports received from the Zoom application): 
  
Two written tests (45% + 45% = 90%) plus the quality of oral participation in 
class, including any assignments (10%); 
 
i. b) - Periodic assessment, for student workers prevented from attending 
classes regularly (with proof of student worker status presented to the teacher 
and academic services): 
 

mailto:jb.business.online@gmail.com
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Two written tests/tests (45% + 45% = 90%) and an oral test at the end of the 
semester (10%), on the day of the written test or until the end of the following 
week, according to the joint availability of the professor and the student. 
 
ii. Assessment by final exam - a written exam (100%) or a written exam, with 
the possibility of this being followed by an oral exam if the exam is online 
(100% average), on the day of the written exam or until the end of the 
following week, according to the joint availability of the professor and the 
student. 
 
iii. Assessment by recourse exam - a written exam, with the possibility of this 
being followed by an oral exam, if the exam is online (100% average), on the 
day of the written exam or until the end of the following week, according to the 
joint availability of the professor and the student. 

6. COHERENCE BETWEEN TEACHING METHODOLOGIES AND OBJECTIVES 

The methodologies to be applied are intended to involve and hold the student 
accountable in the teaching / learning process of this foreign language. 
Knowing that metalinguistic approaches, essential in the learning of foreign 
languages in this age group, are activated in the student through the act of 
writing, the work developed involves a component of writing. The techniques 
of written expression in English serve to give the student support in the 
development of this communicative competence in all its aspects. However, 
since the student's future communicative interventions in the business world 
may be characterized mainly by their oral nature, equal emphasis will be placed 
on this component, namely through question and answer sessions and 
simulations. The oral communication training will also include exercises in 
listening comprehension, pronunciation and linguistic rhythm. 

7. ATTENDANCE 

Students can make decisions about their attendance (in-person and online) to 
classes, knowing that the type of assessment is based on that same attendance. 
Students need to participate weekly in in-person and/or online classes to have 
access to continuous assessment, that is, to the two tests and the assessment 
of oral participation. All absences from classes must only be by force majeure 
and duly justified in writing. The student must communicate, at the beginning 
of the semester, any special circumstances that affect him/her. 

8. CONTACTS AND OFFICE HOURS 

Email: wbest@ipg.pt 

Office (ESTG): Centro Interactivo de Línguas e Culturas (CILC) 

mailto:wbest@ipg.pt
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Office hours: Monday 14:30- 16:30 and Thursday 14:30-16:30 

DATE 

18 de setembro de 2023 

SIGNATURES 

 

Professor 

 

 

Area/Group Coordinator 

 

 
 

 


